
Avery Colvert was just 14 when 
she found herself at the heart of 
a crisis. Forced to evacuate her 
Altadena home at 5 a.m. due 

to the Eaton Canyon �res, she and her 
family sought refuge in a friend’s photo 
studio in Commerce. “We lived for a 
week in a photoset of a bedroom! It was 
really surreal,” she recalls.

But while Colvert and her family 
had a temporary roof over their heads, 
she couldn’t ignore the messages 
�ooding in from her friends—girls 
who had lost everything. “It was really 
scary and depressing. I felt survivor’s 
guilt and that I just needed to do 
something for my friends,” she says. 
�at “something” turned into Altadena 
Girls (altadenagirls.org), a grassroots 
organization dedicated to providing 
dignity and support to teenage girls 
a�ected by the �res.

From a simple idea—collecting 
donations at the studio where she was 
staying—Colvert and her stepdad, 
Matt Chait, created a logo, launched 
an Instagram account (@altadenagirls), 
and put out a call for help. “By 10 a.m. 
the next morning… trucks and cars 
were lined up down the street �lled with 
donations,” 
she shares.

Since then, Altadena Girls has 
evolved into much more than a pop-up 
relief e�ort. It has grown into a fully 
functioning community space that o�ers 
essentials, emotional support and a sense 
of belonging. “As of now, we’ve lost count 
of the number of girls and families who 
have walked out of our doors loaded up 
with clothes and makeup and everything 
else they need! But more than that, they 
walk out smiling,” Colvert says.

Looking ahead, Colvert envisions 
Altadena Girls expanding its reach. “We 
hope that Altadena Girls has two futures. 
One is our community center, which will 
have space for mental, emotional and 
physical health, and provide the social 
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spaces that were lost when the schools 
were lost in the �res,” she shares. “It’ll 
feature a ‘free boutique’ with all of the 
necessities that girls will need in the long 
run, as well as classes, hands-on training, 
music performances and events and so 
much more! �e other future is where 
other people take this idea into their own 
communities,” Colvert adds. “We hope 
that AG creates a ripple e�ect across the 
country where people see the power of 
identifying a speci�c group, listening 
to their unique needs, and �nd a way 
to provide them with what they need 
without any stigma or shame attached.”

�e impact of Colvert’s work extends 

beyond the material. She calls out a 
shy young volunteer who transformed 
through her time at Altadena Girls. 
“Her mother... said that her daughter 
was a completely di�erent person since 
volunteering with us—talking about 
college, coming home with stories every 
night,” she recalls.

Colvert has learned that healing after 
devastation comes in many forms. For 
some, it’s a warm coat or a fresh start. For 
others, it’s a sense of community. “Many 
moms reach out to tell us that they haven’t 
seen their daughters laugh or smile once 
since the �res started,” she shares, “until 
they came to Altadena Girls.”

Avery Colvert started Altadena Girls to help restore dignity and provide support to 
teenage girls affected by the fires.
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Gratitude
In

by LAURA ECKSTEIN JONES

The recent wild�res prove that in times of crisis, 
Angelenos come together stronger than ever. Here, we honor the 
hometown heroes and global warriors who united to help those 

in need restore hope in trying times.
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A llen Gharakhani knew he had 
to act when the �res touched 
L.A. “It started with something 
small—just a desire to help,” he 

says. What began as an e�ort to provide 
warm meals to survivors quickly turned into 
a large-scale relief operation. “Social media 
played a huge role in rallying volunteers and 
donations,” he says. “Before we knew it, what 
began as a simple idea turned into a massive 
community-driven relief operation.”

Gharakhani, a lifelong Angeleno 
and president of Angelenos in Action 
(@angelenosinaction), coordinated e�orts at 
the Santa Anita Park racetrack, transforming 

it into a hub of aid and support. “At �rst, we 
were just collecting supplies—food, clothes, 
essentials—but soon we realized people 
needed more. �ey needed community, 
reassurance, and resources for the long term.”

One moment in particular stood out to 
him. “A mother and her two kids, who had 
lost their home, came to pick up supplies,” he 
shares. “�ey had been living in their car. We 
not only got them essentials but also helped 
them �nd temporary housing. Seeing her 
break down in relief was a moment I’ll 
never forget.”

�e overwhelming generosity of strangers 
rea�rmed his faith in humanity. “I had 
strangers showing up with truckloads of 
supplies, restaurant owners donating meals, 
and volunteers working tirelessly through 
exhaustion—all because they cared.”

For Gharakhani, this experience proved 
what makes L.A. special. “We may be from 
di�erent backgrounds,” he says, “but when it 
matters, we show up for each other.”
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Angelenos In Action’s Nina 
Loarca, Allen Gharakhani, 

Mikaela Gonzaga and Sophia 
Baroz at Santa Anita Park.

When the L.A. �res displaced 
families across the city, 
Georgie Smith, CEO 
and founder of A Sense 

of Home (asenseofhome.org), launched 
Home Bank LA (homebankla.org) 
to provide fully furnished home 
environments for those who lost 
everything. “By day three of the �res, 
we were inundated with requests for our 
insights into rentals,” Smith shares. “We 
worked with realtors to create lists, and 
then we immediately saw the void… 
empty rentals.”

Smith and her team moved quickly. 
“We found a donated warehouse space 
adjacent to Altadena, launched a website, 
integrated our custom software, worked 
with software engineers to evolve the 
software to meet the speci�c need, raised 
funds, hired up sta�, communicated with 
our community, spoke with all furniture 
and home goods partners and began a 
new pipeline of in-kind donations and 
volunteers,” she explains. “We had over 
150 applicants in only one week.”

�eir approach is deeply personal. 
“We don’t just provide furniture. HBLA 
provides a custom-designed home, 
especially for each applicant,” Smith 
explains. “Each item is selected per the 
individual or family’s needs, dreams, 
goals and favorite colors.”

�e impact is clear. “�e general 
response is that this is the most needed 
service,” says Smith, who knows the work 
is far from over. “Home Bank LA is here 
for the long haul. �e rebuild will take 
years.” While the initial community 
response was incredible, Smith hopes 
it continues over time. “I would love to 
see it every day but not in response to 
catastrophic events,” she says.

G E O R G I E 
S M I T H

From top: A Sense 
of Home and 
Home Bank LA 
founder Georgie 
Smith; volunteers 
share a moment 
of joy.
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“Before we knew it, what began as 
a simple idea turned into a massive 
community-driven relief operation.”

–ALLEN GHARAKHANI
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